
 
 
 

 

Zain Bahrain announces its financial results for the 
year ending 31 December 2019 

 
 

• Board of Directors recommends distribution of 6 fils per share 

• Focus on digital services see data revenues represent 47% of total revenues   

• HE Shaikh Ahmed, Chairman of Zain Bahrain: “This exceptional financial performance reflects 
our commitment to innovation and delivery of services that meet the evolving needs of 
Bahrain’s connected society” 
 
 

Manama, Bahrain – 9 February 2020 

Zain Bahrain (BSE: ZAINBH), a leading telecommunications provider in the Kingdom, has reported net profit of 
BD1.454 million for the three months ending 31 December 2019 (Q4 2019), representing a 2% decrease year-
on-year (from BD1.489 million). Operating profit in Q4 2019 amounted to BD1.697 million, up 16% Y-o-Y from 
BD1.457 million, despite a 2% Y-o-Y decline in revenue that reached BD17.106 million from BD17.505. Earnings 
per share remained steady at 4 fils Y-o-Y. 

For the 12-month period ending 31 December 2019, Zain Bahrain reported a net profit of BD5.269 million 
representing a 2% increase year-on-year (Y-o-Y) from BD5.174 million. Operating profit for the period amounted 
to BD6.338 million, up 24% Y-o-Y from BD5.112 million, despite a 5% Y-o-Y decline in revenue that reached 
BD62.895 million from BD66.198 million in previous year. Earnings per share stood at 14 fils. 
 
The company’s strong operating profit is driven by continued efficiencies and cost saving programs, steered by 
the Zain Bahrain’s solid positioning in data services, which accounts for over 47% of total revenues.  

At the balance sheet level, Zain Bahrain's total equity at the end of 2019 stood at BD72.261 million, up from 
BD70.213 million in 2018 by 3%. The value of the company’s assets at the end of 2019 amounted to BD118,739 
million, up 25% Y-o-Y from BD94.803 million in 31 December 2018.  

Zain Bahrain’s Board of Directors is recommending distributing annual dividends to shareholders representing 
6% of the company’s paid up capital, equivalent to 6 fils per share.  

Commenting on the impressive 2019 operational results, Zain Bahrain Chairman, His Excellency Shaikh 
Ahmed bin Ali Al Khalifa said, “The exceptional financial performance reflects our commitment to innovation 
and the delivery of services that meet the evolving needs of Bahrain’s connected society. Zain believes in 
developing solutions and services based on the preferences of our customers, and which align with the vision of 
the Kingdom’s leadership to drive digitization throughout the country.”  
 
Shaikh Ahmed continued, “Entering 2020, we will continue working closely with the Zain Group team to 
maintain our pursuit of operational excellence and remain committed to delivering an exceptional customer 
experience. This will be achieved through the adoption of the latest technologies and the development of more 
customized solutions.”  
 
Full financial statements and Zain Bahrain’s financial results announcement press release are available here or 
on the Bahrain Bourse website, www.bahrainbourse.com.  
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Key achievements at Zain Bahrain in 2019: 

• February 2019: A partnership with Majra, a platform for young job seekers and students to make better 
career choices, as part of Zain Youth Empowerment Programme.  
- Launch of ‘Plastic is Not Fantastic’ campaign in cooperation with the Supreme Council for Environment 
(SCE), an initiative to promote environmental awareness. 

• March 2019: Gold Sponsor of Unbound Innovation Festival 2019 highlighting diversity in the workplace 
- Sponsorship of Diversity in the Workplace panel at ePAY Summit, promoting diversity and inclusion. 

• May 2019: New roaming agreements in Azerbaijan, Tunisia, and Kazakhstan, increasing coverage to 84 
countries with 125 roaming partners.  
-   Collaboration with Bahrain-based football community app, Malaeb, to launch the ‘Zain Ramadan 
Tournament’, bringing 32 teams together over a three-day football competition. 
- During Ramadan, delivering groceries and Iftar to needy families in the Kingdom as part of company’s 
‘Giving Back to the Community’ initiative.  

• June 2019: Smart branch self-service machines launched to increase customer adoption of digital self-
care channels and increase customer experience.  

• August 2019: Celebrating Bahrain national football team’s 2019 West Asian Football Federation 
Championship success by offering team members and their families a lifelong exclusive offer on internet 
and mobile packages.  
- Launch of an ‘e-Waste Recycling Initiative’ in cooperation with the Supreme Council for Environment 
(SCE) and Crown Industries to promote and manage recycling of electronic waste.  
- Employees collect 1.5 tons of e-waste as part of the ‘e-Waste Recycling Initiative’, to promote 
environmental awareness and find a solution to the crisis through responsible e-waste management. 

• September 2019: Hosting fifth annual Customer Day as part of ongoing efforts to ensure superior 
customer experience.  
- Entering a long-term partnership with the American University of Bahrain to provide connectivity 
solutions and high-speed internet.  

• October 2019: Collaboration with Behbehani Brothers W.L.L. to collect e-waste from the company and 
its employees.  
- A plastic waste segregation approach was introduced at Zain Headquarters as part of the company’s 
‘e-Waste Recycling initiative’  

• November 2019: Launch of fiber-optic broadband and new fiber connectivity service range for home, 
small business, and enterprise.  
- Selection of Ericsson to deploy 5G infrastructure and successfully completes a first 5G data session.  
- Partnering with the Ministry of Education and Supreme Council for Environment to launch an e-Waste 
competition across 17 schools in Bahrain, with the finale scheduled for March 2020.  
- Launch of the ‘Zain Games’ platform with over 1,000 popular games compatible with iOS, Android, and 
Windows operating systems.  

• December 2019: Launch of the first S.T.E.M Camp for girls to improve the intellectual, social and 
technological education awareness amongst the next generation and to reinvent the career path for 
young girls in the Kingdom.  
- Celebration of the Bahrain national football team’s 2019 Gulf Cup win by offering team members a 
total of BHD 50,000 as a reward and sponsoring the team’s return air flight.   
 

-ENDS- 
 

 
 



 
 
 

 

 
 
About Zain Bahrain 
Zain Bahrain, a telecommunications industry innovator focused on enhancing customer experience, was awarded a 
mobile telecom license on 22 April 2003 and commenced commercial operations on 28 December 2003. The operation 
promptly placed Bahrain on the world telecom map through the introduction of many mobile technology innovations that 
continue to this day with nationwide high-speed 4G LTE services being offered through the Kingdom’s most advanced 
mobile network along with an innovation complete end-to-end eShop offering customers the opportunity to buy products 
and services online anywhere, anytime. The operator was recognized as the network with the highest fixed wireless 
broadband download speeds in the Kingdom in 2018 by the Telecommunication Regulatory Authority (TRA). Zain Bahrain, 
listed on the Bahrain Bourse (Ticker: ZAINBH), and considered a stakeholder in and contributor to Bahrain’s future 
prosperity, as outlined in the leadership’s Vision 2030.  Empowering employees remains the heart of Zain Bahrain's 
strategy; the operator achieved a Bahranization of close to 95% in 2018.  It has demonstrated its commitment to the 
community by relaunching its youth empower program, under the new name ‘Zain Youth. Zain Bahrain is part of is part of 
Zain Group, a leading telecommunications operator across the Middle East and Africa, which provides mobile voice and 
data services to over 50 million active customers as of 31 March 2019. With a commercial presence in eight countries, 
Zain operates in Kuwait, Bahrain, Iraq, Jordan, Saudi Arabia, Sudan and South Sudan. In Lebanon, the Group manages 
‘touch’ on behalf of the government. In Morocco, Zain has a 15.5% stake in ‘INWI’, through a joint venture. For more 
information, please email info@bh.zain.com  or visit: www.bh.zain.com 
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